Having trouble getting your products and

services in front of key clients?

Want more exposure for your business?

Y
USINESS
SROW

Professional editorial
and advertising services

SPECIAL OFFER

Order a 1-page InfoPak
and receive

COSTRACKER

money management system
— a powerful multi-function
MS Excel-based system that
helps you track your income and
expenses, cut costs, forecast
capital growth, manage your
taxes, identify key profit drivers,
and much more (image below).

BELOW: Summary page

CostTracker: SumMMeary

Here's a smart new way to do it — create an InfoPak and give it away.

InfoPaks provide a new way to laser focus your marketing and put your
business, products and services in front of key potential clients.

What is an InfoPak? You're reading one. InfoPaks are custom-designed newsletters
that provide your free, use-right-now business advice to potential customers
...and proactively markets your company to them at the same time.

How are InfoPaks created?

1/ LIST the key products or services you want to market, ie: software development services,
affiliate sales programs, Web design services, education/training programs, accounting
software, outsourcing solutions, etc.

2/ CONSULT with Business Grow to determine how your products, services and associated
expertise can be authoritatively promoted in a way that will offer free advice, information
and value to the companies you most want to gain business from.

3/ CREATE - Let Business Grow create custom-designed InfoPaks to proactively and positively
promote your company as a valuable, reliable and trustworthy business partner.

4/ SEND - InfoPaks can be given away to your potential clients by e-mail, direct mail, fax, etc.,
or sold/given away as e-books.

InfoPak samples

Discover your Sales Points — www.ea-tokyo.com/downloads/InfoPak-SalesPoints.pdf
Creating a Press Kit — www.ea-tokyo.com/downloads/InfoPak-PressKitPDF.pdf

How can InfoPaks benefit my business?

. Strategically market your products and services — By distributing InfoPaks free to your
potential customers, you not only offer them quality advice, but you very importantly expose
them to your products and services. This alone can open doors to new business.

. Make contact — InfoPaks give you a great reason to contact potential clients — a reason
you may never have had before — to discuss work, arrange a meeting or presentation, etc.

. Encourage customers to buy — Use an enticing special offer, discount or incentive
to encourage customers to contact and do business with you (see left).

. Smart marketing — By offering solid practical advice, you demonstrate your experience,
showcase your knowledge, and underline your competence.

. Total flexibility — InfoPaks can be used as a tool for once-only promotion of a specific
product or service, or as part of an InfoPak advertising campaign to effectively promote
an entire range of products or services.

More information overleaf

PRICES: 1 page: 50,000 yen
YOU RECEIVE: Text and pdf files of your InfoPak + 25 full color printouts.

2-30 pages: please ask for a quotation.



How InfoPaks work

your business

Discover your

Sales Points

to effectively promote

Your company logo

Do you know your company’s sales points? 4/

What makes your business stand out from the competition?

Encourage customers
to buy

Identifying your company s sale: points iz an essential first step to
creating an effective marketing strategy. How can you identify your

sale: point: — the factors that really make vou stend ont frowm the crowd? /
Diging so 1s not difficult provided you cleariy analvze your strengths, says Jonathon
Waksh, director of Tokyo-based editorial and advertising service company
Business Grow. Usze the following investigative process to pinpoint key factors
about your business to base your mew or existing marketing strafegy on

Use an enticing special
offer, discount or
incentive to encourage
customers to do
business with you and/or
to contact you for more
information about
specific products or
services

- Identify your Sales Points

This is a key first step in the process of marketing your business and stracing publiciny.

To differentiste your busmess Fom the multimda of others, you need to identify snd promote your
Sales Points. Sales Pome: are facts and factors that make your business stand ont — they are your
‘edze’ and are very often the resson a customer will place an ozder with yon.

Sales Points also highlizht aress that you should consider emphasizing in your marketing and
forusing on to 3 greater extent. Perhaps you will have already highlighted your Ssles Point: in your
buziness plan, but if no:, here are soms key questions that will help you identfy them.

Want to learn more
about creating
Sales Points?

\ For a FREE Sales Points Work

Sheet. send an e-mail to 1/ What key pomnss do you believe separates your business fom your competton?
- w“"‘ Walsh Consider attenfion-grabbing topics that come to mind sbout your business, ie; recent product
3t info@businessgrow.nat launches, awards you have won, sunouncements, cutting-edge technology, areas whars sales
are dramatically increasing, methods you have wad to overcome large or overwhalming odds,
RSPEGLAL OI FFEIR ) ?;;n;!":Eﬁgif;JEW- iche market? If rhy d believ eding?
e = 20% di oF Are you domz well n 2 nich ar? 1f s0, why do you ve yOu are succzeding?
3 Are you engaged in any business activities that none of your competitors are? If so, list them.
Business Grow's laser-focused o = s z T
“Madia s Pack 4/ What products or services are you selling most of, and why?
Readiness report 2 y 2
5/ Inwhich areas are you seeing the greatest growrh?
&/ Have any of vour products or services been copied by other companies? If so, list reasoms.

- The Final Analysis
Omce you have listed some answers to the above questions, you will need to sort them into order.
Consider:
» Think long-rerm — Based on the direction you want to take your business in. what products
andior services will you need to sell more of 1o get you there? List them
» Make a shortliss af the most imp r, inmgvarve, or grabbing Sales Poinrs.
o Ask rusred ensromers and seqff re grade yonr shoridfisr o termms of how stand-oat
and attension-grabbing the items are from their detached viewpoin:

Gt

Published Afrer completing this process, you should have a reasonably clear idea of your company’s

Zales Points. This is an importsns first step to creating an affective matketing swategy.

Business Intelligence

¢ find out how to leverage your Sales Points to sell more. contact Business Grow.

|- Attention grabbing
tag line

Introduction to
yourself and
your business

Your use-right-now
| informative advice

This is the core of an
InfoPak and will
ideally be made up of
practical tips and
advice that
will directly
benefit your
potential
customers who
receive your
InfoPaks

Your key products
and services

Business Grow provides Corporate Editing & Writing, Promotional/in-house Mewsletters, Executive
Articles, Website & Documentation Text, Business Promotion. Multiingual Translation, and more.

e-mail: info@businessgrow.net URL; www.businessgrow.net

Creating a Press Kit

i Qusy Edhcd If an Editor called you today wanting to write a story about your

s businass with & 2-Oay deadline, would you be ready?

businasses 3 miss out on being
publicizad fo 1,000 of poleniial customers. Find out how o
pregie io be pubished in D FREE oswsiettar from Busingss Grow.
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How can you overcome this barmer to publicity and get a step
ahead of the competition? A: Create a PRESS KIT.
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/Hints for use
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your expertise and make contact.

Far assistance with preparing a Prass KIt plaase contact Business Grow:

Businass Growpiosiies
Biugroshies, Viabte & Do
e-mail: info@businsssgrow.nst

Wi Promai
waises Promel

suppliers, staff, partners, affiliates, etc.

URL; www businessgrow net
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Distribute your InfoPaks by e-mail and/or fax, use as direct
mail inserts, hand out at seminars and presentations, etc.
Offer InfoPaks to prospective customers to showcase

Potential target audience: Customers, clients, vendors,

~
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Sample InfoPak






