You never get a second chance
to make a great first impression

It’'s who you are and what you do

Business Bio

2 SPECIAL

OFFERS

Order any Business Bio
within 30 days and receive

1/ Business Grow’s exclusive
Business Marketing Weapons
- brochure showcasing 6 fully
customizable tools that can put
your company in front of virtually
any potential customer,

and....
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d marketing solutions for a wide range
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PROFILE

Name: Taylor Consulting Inc.

CEO: David Taylor

Industry: Information Technology
Established: July 1987

Location: Tokyo, New York, Beijing
After-tax earnings 2007: ¥88 billion
Employees: 1,675

Contact Taylor Consulting Ine.
Tel: (03) 5462 9875 Fax: (03) 5462 9877
E-mail: enquiries@tciglobal co.jp
URL: www.iciglobal.co.jp

A Business Bio can:

Business Innovator Fueling Asian

I.T. Consulting Sector Growth

How did a tiny company founded
by a savvy British businessman in

LT, consulting enterprise w ||h global
operations in Europe
11.5.7 And what is th,
behind the company
saw it pull in afler-tax ea

¥88 hillion in 20077

Taylor Consulting Inc. (TCI) CEO
David Taylor explains.

What does your company do?

Taylor Consulting is an innovative,
industry leader specializing in
providing top quality L.T.
consulting services that enable
companics to plan, launch, monitor
and improve I.T.-related marketing
and branding projects.

What benefits can Taylor
Consulting offer Clients?

» APPLICATION
DEVELOPMENT - TCI
provides end-to-end testing
services to ensure that clients”
projects perform to their
defined specifications.

®  Ability to leverage
APPLICATION AND
MAINTENANCE
SOLUTIONS - to address the
reeds of industries such as
banking, financial services,
insurance, telecom, retail,
transportation,

* MANAGED SERVICES -
TCI offers flexible and scalable
solutions that can be rapidly
deployed. allowing for the
realization of real business
value and revenue growth,

Who are you marketing to?

TCI targets companies looking to
grow with the right outsourcing
partrer that can offer a large and
experienced resource pool to
deliver solutions that meet time
and budgetary requirements,

Optimum
Blend

What are your top selling
productsiservices?

IT. organizations are increasingly
being asked to provide improved
levels of service to clients. TCI's
enhanced 1T, Automation and
Infrastructure Management system
has allowed the company to focus
on clients” core and strategic
initiatives to enable profitable
re-deployment of personnel and
resources, This has been a
significant area of growth for the
business since launch in 2003,

NOTE:

This is a SAMPLE only

All text, photos, images, ete.
can be tailored to meet your
requirements.
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Article format

Business Bio-PRO

Q&A format

Business Bio-DATA

Shared Learning for

Expert
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10-SECOND BRIEFING

INDUSTRY: Automobile

LOCATION: Chuc-ku, Tokyo
ESTABLISHED: 1933

NET SALES 2004: ¥8,576.3 billion
'OPERATING INCOME 2004: ¥B61.2 billion
EMPLOY EES: 183,607

“Speed, relevance
and trust are at
the core of all

commumnications.”

Presentation profile

Jonathon Walsh
Director — Business Grow

Business Sustainability

Setting Up a Sustainable
Business CSR Strategy
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Faster Business Growth
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convertible with powes-operated soft top.

The mission of Sproule’s deparmment is
lobal communications, sustainabilicy and
investor relations. “Our goal
ey stakeholders with timely information
about Nissan and its brands thar allow them
to make informed decisions concerning our
company and irs products. Speed, relevance
and trust are at the core of all communica-
tions at Nissan

Key departmen tal responsibilities in

m
t launches, publications
broadeast media scrvices and cvent

nanagement
“On the global communications side, our
principle tools arc the website, press releascs
‘media presentations, media, analyst &
sharcholder events, speeches, conference
prescntations, and other activit

As  contination from this

seminar, we would iove 10 receve

your fesdback!

&1 What one thing can we
Improve aboet our srategy?

@2 What scurity threats ar= you

cumenily concemed about?

Toeat ol o e suppies an 12
embarking on 3 campakn b emand
QWAENESE NG help COMEANies create
ther cun mitigation
srategles.
Today, 1l be eisborating on 25 kdeas,
o
companies buld food safety nets to Key achievements

et of Natral mIasers. * O350 ancis e btung
I wal alzo be dscussing: cavar o

® How o sef up a hod-hased
CER strategy

Keys ways io leverage thod
danations for PR and other
pupazes.

Case studies
M St Morsoen § Py
Press releases

Az, If you get time, | would greaty
anpreciate you taking part in our
short survay (see shave right).
partcipants can recelve some
great business ools for their gme.

Piease enjoy, and Sank you agar.

Jonathon Wakh

= OnLiksdn + B

5% of profite go to Second
Harvest Jagan food bank

To take advantge of this specal
‘ofer, piease send survey answers
2 Info@businecsarow.net

Snapshot

Ad-size 2 pages
Delivered in print, text and

- Use to promote an individual, a company, products, services and training programs
- Custom-designed, professionally edited
- Any color and design

- Many different styles available

Q&A or article format

pdf formats

English or Japanese (charged extra)

To view more Business Bio samples, click here.
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http://www.businessgrow.net/documents/BusinessBioPromoPackage.pdf

Business Bios are one of the hottest new ways available today
to promote yourself, your business, products and services.

What is a Business Bio?

These eye-catching 2-page, A4-sized products carefully blend head-turning
graphics and design work with a professionally written business biography.

A Business Bio reviews, highlights and underlines your credibility,
achievements, skill set and experience to make you and/or your company
more attractive to customers, clients, affiliates, partners and investors.
Allow Business Grow's team of skilled and widely published writers to present
yourself and your company’s key sales points in an effective, memorable and
articulate way. We can summarize your entire business and website clearly and
succinctly into one eye-catching document that can sell you and your business.

How can a Business Bio benefit me?

Strengthen your credibility in the market with a stunningly presented
biography underlining your skills, achievements and experience.

Use in marketing campaigns to market specific products/services.

Use as direct mail enclosures, to enhance press releases, tenders, etc.
Use a Business Bio to showcase your products/services, success
stories, case studies, client lists, key achievements, company history, etc.
Send directly to magazine, newspaper and website editors to
encourage them to publish an article about your business.
Self-introduction: Send your Business Bio ahead of yourself as an
introduction before you travel to meetings with potential clients.
Distribute at trade shows, seminars, conferences, meetings.

Use in your Press/Media Kit, corporate and in-house newsletters.
Translation service available to enable you to market to Japanese
customers (extra fee charged).

Available in arange of stunning customizable designs and colors.

Are there different versions of Business Bio?

Yes. 1/ Business Bio—-PRO - (Article style)

Facts at a glance

2/ Business Bio—-DATA - (Q&A format)

- “Business Bio newsletters are really impressive. That is one of the best uses of design
and color for an Acrobat article that | have ever seen. And the content makes you want
to keep reading.” Michael U., Tokyo, Japan

- “The Business Bio about Nissan Corporation is a great article! Extremely professional,
a pleasure to read and very informative.” Zack V., Tokyo, Japan

It’s your Bio. It’s your story.

To discuss how Business Bios can further boost your credibility and your
business, contact Jonathon Walsh at  info@businessgrow.net

Make the decision to share your success today!

Business Bio can be customized
to promote:

1/ An individual 2/ A company
3/ A product 4/ A service

5/ Training programs 6/ Resume

VERSION PRICES:

- Please inquire.

YOU RECEIVE:

1/ Pdf and text versions of Bio
2/ 25 full color printed copies
3/ Presentation folder
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